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How Are You Feeling Today?
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Awesome! Mildly Kinda (Cough,
Caffeinated Mellow Cough)
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The Futurist Toolbox

Possible Scanning, Wildcards

Plausible Scenarios

Preferred Visioning, Strategic
Planning

Probable Trends, Cycles,

Systems Thinking



Trend 1
Gray Boom




Moderna’s How the RNA vaccine would work

COVID-19
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(1) Vaccine is based on part of
Covid-19's genetic code - or RNA
- that tells cells what to produce

Vaccine Timelin

- Jan 11:  China shares genetic sequence of
novel coronavirus

- Jan 13: Moderna finishes the sequence for
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its coronavirus vaccine (2) When patient is injected with vaccine,
- Feb 7: First clinical batch of vaccine is itenters cells and‘tells th_em to :
complete produce coronavirus spike protein

- Feb 24: Moderna ships vaccines to NIH for
the Phase 1 clinical study

- Mar 4: FDA approves clinical trials
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- Apr 27: Moderna asks FDA approval for T-cell T LIJ il
Phase 2 trials
e e St track (3) This causes immune system to produce
antibodies and to activate T-cells ready to
- Oct 22: Moderna completes enroliment of destroy infected cells
Phase 3 trials
~Nov 16: Interim results of Phase 3 study @ If patient gets Covid-19, LIJ T L[J
SHOWS.52 efieacy antibodies and T-cells LB LrJ
= Nov 30: Final data shows vaccine is 94.1% Ellfe automathally ; LIJ lTl T
effective, Moderna requests U.S., triggered to fight virus T LlJ -

Europe approval

PA graphic. Source: Nature
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MRNA Personalized‘iifsancer Vaccines and Immuno-Oncology
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Therapeutic Areas Clinical Trials

Infectious Diseases | Immuno-Oncology | Rare Diseases

MRNA-Based Personalized Cancer Vaccines

We are also applying our mRNA technology to the emerging field of immuno-oncology, also often referred to as immunotherapy.

G)
Q)
<
U
O
O
-

This therapeutic area involves harnessing the body's immune system to identify and kill cancer cells in the same way the immune
system identifies and targets infection from pathogens.

Recent breakthroughs in cancer immunotherapy have demonstrated that powerful antitumor responses can be achieved by
activating antigen specific T cells in a variety of cancer settings. Despite these advances, many patients’ cancer responds only
partially or does not respond at all all to these anti-cancer therapies. One approach is to administer a cancer vaccine that
encodes for peptides containing mutations found in their cancer, i.e., to create a personalized cancer vaccine composed of
neoantigens unique to a patient's tumor. Moderna's Immuno-Oncology programs are currently focused on two main areas:
therapeutic vaccines and intratumoral immuno-oncology therapeutics.

Therapeutic Vaccines - Personalized Cancer Vaccines

Moderna is creating individualized, mRNA-based personalized cancer vaccines to deliver one custom-tailored medicine for one
patient at a time. Through next-generation sequencing, we identify mutations found on a patient's cancer cells, called

neoepitopes. Neoepitopes can help the immune system distinguish cancer cells from normal cells. Using algorithms developed by
our in-house bioinformatics team, we predict 20 neoepitopes present on the patient's cancer that should elicit the strongest



The Rise of Pharmacogenetics?

FERTILITY &
PERINATAL HEALTH

CARRIER

SCREENING
PRENATAL

TESTING
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PRECISION TESTING

ONCOLOGY
TESTING

GENETIC
TESTING

Provide genetic information

GENOME : .
MANAGEMENT services that inform healthcare
throughout life
Share genetics on a global scale to
diagnose more patients correctly and
bring therapies to market faster
GENOME
NETWORK

Make acquisitions that expand
test menu content and services

to open new markets

Build partnerships with industry peers to
increase utilization of genetic testing

Make genetic testing more affordable and more accessible
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Trend 2
Urbanize

llllii.-.-.....wl - -

e et e T




Geographic Edges - —]
O —_—
Population Growth O C:D
€ Q
il S5 Q
Diversity p—
o N N
Cultural Edges @
12
Economic Diversification
12
Interdisciplinary Edges

2

il
i

Innovation




Q[
¢ Pual]

; Ty B o '_|_.__. e 2, = .‘;I:
i i r.l' _.r' .I'. i '_, 1t
0 0 ale
- vl .I:.'- o L '|' :'!II |+
Fa B Tl = s
@ e i '|'|- Y i
i E 1 ] 'H ke o iy
el L |4 W
| | 1l 1y 1 - ¢ 3 :
e S s e

ALIGNED of employees would like to of company leaders intend to

work remotely at least some permit remote working some
INTERESTS of the time for the rest of of the time as employees
IN THE WORKPLACE their careers. return to the workplace.

Sources: Gartner, Buffer | @}
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MANHATTAN, NY
-43 0K BROOKLYN, NY
-31.3K CHICAGO, IL

MIGRATION Thousands of people 272K SAN FRANCISCO, CA
are moving from urban 264K LOS ANGELES, CA

FROM MAJOR centers - particularly 2K NAPLES. FL
URBAN AREAS pricier markets 155K WASHINGTON, D.C.

dominated by the tech 49K HOUSTON. TX
and finance industries. 128K PHILADELPHIA PA

Sources: MYMOVE analysis of USPS data, circa Oct 2020 | ﬁ )

Source: Visual Capitalist



What Are Your Future Office Plans?

® Expanding square footage
Moving to the suburbs
® Going virtual/downsizing

® No further changes
expected



Trend 3
New Energy
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Sector coupling - an integrated energy system based on renewable electricity

i Power-to-heat
Power-to-mobility -

Mobility \ buildings & industry
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An E|ECtl'iC atmosphere NewScentist

New technologies to beam power 10 gadgets could end the days of ugly cables

C pual|

NON-RESONANT INDUCTION %))
¥ EFFICIENCY: 70%

to charging pad
USES: Phones, PDAs

AbDJaug maN

“ RESONANT INDUCTION

EFFICIENCY: 709%
DISTANCE: SOW over 50cm
USES: Tvs, laptops

DOESNT REQUIRE DIRECT LINE-OF-SICHT
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half of consumers are appear to be the most recent purchases using
willing to spend more gateway for digital wallets are interested
If that means that they consumers to In making purchases via

can avoid speaking embrace cashierless unattended channels.

with a retail clerk. shopping.

@ Interestingly, over Digital wallets of consumers who made their

Sources: Capgemini, PYMNTS ( & )

E-COMMERCE
PENETRATION
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Pre-COVID
forecast

Actual

2000 2020 2025 2030
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Trend 4 Digitize Me
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$19,032.43 XR P el 5 1 B
TRX
+164.77% $0.494415 = % w .
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Decentralized Finance (DeFi)
IS a Whole New Ecosystem...

* Store of Value

* Global Payments (Bank Wires vs. Crypto Transfers)
* Currency Exchange (Uniswap)

* Lending and Borrowing (BlockFi, Compound)

* Futures Contracts (Synthetix)

* Venture Funding (1CO)

* Micropayments
 Smart Contracts (Ethereum, Cardano, Tezos, EOS)
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E. COindesk LEARN ¥ VIDEOS HESEARCH Q

Bitcoin 24h Ethereumn 24h XRP 24h f‘hamlmk ?4h Bitcoin Cash 24h
$9 596.43 +2.34 $275.44 +12.47% $0.207998 +3.00¢ 00 +706° $238.98 +2.75

Story from Policy & regulation

Banks in US Can Now N |ll
Offer Crypto Custody ”l ll '
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Jul 22. 2020 at 17:00 UTC = Updated Jul 22, 2020 at 17:50 utc
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The Office of the Comptroller of the Currency (OCC) is letting all

Nikhilesh De nationally chartered banks in the U.S. provide custody services for
¢ - ----.-ll
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How strongly do you feel about these
statements?

Our organization is exploring the use of blockchain
I1.'|rr:.'-r.:hnoloc_:]y

| would personally invest in cryptocurrency

Strongly disagree

Regulated financial institutions will embrace
cryptocurrency
I

Strongly agree



Trend 5

Smarter, Faster, Stronger
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How cultured meat is made

Plant-based
Serum

Removal of ‘(‘
muscle tissue
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Cultured meat is
ready to be
consumed
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Reality
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Trend 6
Automated




Do the Same Thing...

Get the Same Results

1-Yr Average | 3-Yr Average
Returns (%) | Returns(%)
Thru 9/30/20 | Thru 9/30/20
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Betterment -0.3 4.6
Schwab -2.6 A
TD Ameritrade 3.0 6.6
Vanguard 2. 6.0
Wealthfront -0.3 0.2

* Average for taxable accounts, normalized returns (net of fees)
* Source: The Robo Report




Let’s Do Something Different

StratFl Decaffeinated StratFl Caffeinated
Market Timing Market Timing
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Growth of $1,000 Growth of $1,000
Mad ol Fowa B g e e Nat of Pees B g e s
Now. 302015 - Sept. 30, FOED Now 30, JO1S - Yepl. 50, 2000
SZ2E800 52 800
$2.600 &2 600
2400 52,400
52200 $2,200
52000 52.000
S1B0OD 21,800
$1 600 %1600
$1.400 51,400 -
'_J"

1200 $1.200 l'.
$1.000 51,000 oy

SE00 S800

2015 2016 2017 0K xns 2020 2015 MG N7 R XS X)X
~S&P 500 Total Return Index —StratFl Decaffeinated Market Timing ~=S&P 500 Total Return | ndex ==S5tratFl Caffeinated Market Timing

From inception November 30, 2015 through Sept 30, 2020. Actual performance, net of fees. Dividends and gains reinvested. Past performance is no
guarantee of future results. Please refer to the Disclosures for additional information. For professional use only. Data source: Morningstar
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Relational
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Current 1970’s 1930’s

Self-Sufficiency/Back to the Land



Current

Handcrafting



Current

Fear, Depression, and Anger



Current

Social Experimentation



Downbeat Mood

o

Arrogance/
Shock

Contemplation
UuoIdy

Confidence Optimism

Upbeat Mood J
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1960’s Kennedy Assassination (_B <

0 O
1970’s Watergate (60 -
1980’s Reagan Elected — 8
1990’s ?
2000’s 9/11 Q %
2010’s Social Media? O Q
2020’s Post-COVID Recovery D




Decades

Phase

Public Mood
Collective Feeling

Source of Prestige

Cultural Push
World Perspective

View of Institutions

Types of Work

2000-2020
Reform
Declining
Uncertainty

Social Capital

Counterculture
Localism

Questioned

Generalized

Handmade

2020-2040
Growth
Rising

Confidence
Financial/Digital
Capital
Conformity
Globalism
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Respected
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Specialized

Automated



Timing for Post-COVID "Normal”

0 0
Spring 2021 Summer 2021

0 0
Fall 2021 Never



Coming Soon....
Foresight Investing

Contact info for Jim Lee

lee@stratfi.com

www.stratfi.com

Cell (302) 562-5132
Twitter @jhlinde

INVES

Subscribe to The Forward View — our
A Complete Guide to Findi
i free monthly newsletter

“




Disclosures

« Strategic Foresight Investments LLC ("StratFl") is a Registered Investment Advisor ("RIA"), registered in the
State of Delaware. StratFl provides asset management and related services for clients nationally.

* Information contained in this report is for informational and educational purposes only and is not to be
considered investment advice or a recommendation to purchase any particular security. One should not
engage in a market timing strategy without professional guidance or training, monitoring tools, and the
ability to bear losses.

« Market data, trends and other content in this presentation are based on generally-available information and
are believed to be reliable. StratFl does not guarantee the accuracy of the information contained in this
presentation. Information is also time-bound and subject to change over time.

 StratFl will provide all prospective clients with a copy of our current Form ADV, ("Brochure") prior to
commencing an Advisory relationship. Existing clients will receive a copy on an annual basis. However, at
anytime, you can view our current Form ADV, Part 2 online. This document also details our firm's Privacy
Policy. In addition, you can contact us at jlee(@stratfi.com

 If you have any questions regarding this presentation, please contact us.




